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Segment Views by User Type

Travel Trailers were by far the most-viewed segment across all customer channelsin Q1, also showing a
major increase in interest from Consumers year-over-year.
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Year-Over-Year Change in Views

There were notable changes in Class A F&l traffic in Q1, with all makes except Allegro seeing an increase. This
activity suggests healthy closing activity.
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Year-Over-Year Change in Views

Flagstaff saw healthy business across all of our customer channels in Q1, suggesting that brand is capturing
consumers from the research phase to the check writing phase.
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Average Retail Value by Category-Last 10 Model Years

Standard Hitch Travel Trailers are performing very similarly to last year. Fifth Wheels are underperforming
2025 by 3%.

Standard Hitch Travel Trailers Fifth Wheels
$30,000 ===\/alues in 2024 ===\/glues in 2025 Values in 2026 $59,000 =\/alues in 2024 ===\/glues in 2025 Values in 2026
$29.,000
$57,000
$28,000
$27,000 $55,000
$26,000 $53.000
$25,000
$51,000
$24,000 >- :
$23,000 $49,000
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4
$20,000 JAN- MAR- MAY- JUL- SEP- NOV- $45,000 JAN- MAR- MAY- JUL- SEP- NOV-
FEB APR JUN AUG OCT DEC FEB APR JUN AUG OCT DEC
—=\/alues in 2024 $23,906 $23,473 $24,911 $26,870 $25,304 $23,959 —=\/alues in 2024 $50,513 $50,647 $52,714 $56,674 $53,935 $50,927
—\/alues in 2025 $23,400 $25,407 $27,100 $28,736 $27,070 $24,468 —\/alues in 2025 $50,102 $52,082 $54,554 $57,111 $54,088 $48,506
Values in 2026 $23,322 $25,565 Values in 2026 $47,329 $50,679
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Average Retail Value by Category-Last 10 Model Years

Class A Motorhome values are underperforming 2025 and are at parity with 2024. Class C's did not see the
steep seasonal ramp-up they received last year.

Class A Motorhomes Class C Motorhomes
$240,000 —=\/alues in 2024 ===\/alues in 2025 Values in 2026 $140,000 ==\/alues in 2024 ===\/alues in 2025 Values in 2026
$230,000 $130,000
$220,000 $120,000
$210,000 $110,000
$200,000 $100,000
$190,000 $90,000
$180,000 JAN- MAR- MAY- JUL- SEP- NOV- $80,000 JAN- MAR- MAY- JUL- SEP- NOV-
FEB APR JUN AUG OCT DEC FEB APR JUN AUG OCT DEC
—=\/alues in 2024 $212,669 $207,980 $214,557 $227,942 $220,510 $211,162 —=\/alues in 2024 $96,335 $97,315 $100,838 $104,506 $99,904 $95,063
—\/alues in 2025 $211,254 $215,325 $220,899 $225,396 $217,419 $203,712 —\/alues in 2025 $93,972 $123,208 $130,521 $134,034 $128,303 $115,650
Values in 2026 $196,144 $207,756 Values in 2026 $107,966 $115,612

JDPOWER © 2026 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY 6



Average Retail Value by Category-Last 10 Model Years

Camping Trailers saw notable appreciation going into the spring, while Truck Campers had a more muted
start to the season.

Camping Trailers Truck Campers
$13.000 _y/alues in 2024 —Values in 2025 ——Values in 2026 $28.000__y/alues in 2024 —Values in 2025 —— Values in 2026
$12,500 $27,000
$12,000 $26,000
$11,500 ~ $25,000
$11,000 $24,000
$10,500 / $23,000
$10,000 $22,000
$9,500 $21,000
$9.000  AN- MAR- MAY-  JUL-  SEP-  NOV- $20,000 JAN-  MAR- MAY- JUL- SEP- NOV-
FEB APR JUN AUG  OCT DEC FEB APR JUN AUG OCT  DEC
——Values in 2024 $11,449 $11,054 $11,919 $12,639 $11,640 $10,889 —Values in 2024 $23,528 $23,032 $24,099 $25,093 $24,089 $23,275
—\/alues in 2025 $10,413 $11,143 $11,653 $12,685 $11,725 $10,628 —V/alues in 2025 $21,601 $25,010 $25,921 $26,934 $25,594 $23,270
Values in 2026 $9,946 $11,628 Values in 2026 $21,529 $23,418
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Values vs. Traffic

Consumers showed healthy interest in Travel Trailers going into the spring, while interest in Class A
Motorhomes was more subdued.

Travel Trailers Class A Motorhomes
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Values vs. Traffic

Consumers appeared more interested in Class C Motorhomes than Class Bin Q1.

Class B Motorhomes Class C Motorhomes
mm Used Retail ==Consumer Dealer mm Used Retail =Consumer Dealer
$110,000 $160,000 250000
$105000  gq0p.083 0 0148 50000 $140000  $130,521 $134.034 ¢ 0 51

$99,503 $115.650 $115,61200000

_ $95,072 _
g 95,000 $92,457 = g $100,000 150000 &
5 $90,099 30000 & 5
g $90,000 2 g $80000 2
o (0] — a
2 $85,000 20000 & 2 $60,000 100000 £
$80,000 $40,000
10000 50000
$75,000 $20,000 I
$70,000 - - 0 $- 0
%) %) \o) \o) o) \o) %) o) \o) © © © %) o) \o) \o) o) \o) %) o) \o) © © ©
P @ W N I I S P» & S N S B
?QK @@\ 3\30 3& ?Qg %QQ Oc} %0\\ 000 B'bo Qéo @'bk ?QK @@\ 3\30 3& ?Qq %QQ Oc} eo‘\ 000 B'bo Qéo @'bk

JDPOWER © 2026 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY 9



Values vs. Traffic

Consumer interest in Camping Trailers and Truck Campers saw a typical seasonal uptick in early 2026, but
activity is sluggish compared to 2025.

Camping Trailers Truck Campers
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Views by Region

Standard Hitch Travel Trailers
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Economic Data

Unemployment and Labor Participation Consumer Spending on Recreational Goods and Vehicles
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Key
Takeaways

Travel Trailers were once again by far the most popular segment across all our
customer channels. Rockwood saw the most consumer interest in this segment,
but dealer and F&l strength was with the Flagstaff nameplate, suggesting that was
the make customers actually ended up purchasing.

F&l activity for Class C Motorhomes decreased in Q1. Winnebago and Thor were the
makes most affected by this dip.

Camping Trailer was the only segment where Q1 2026 valuations were higher than
both 2025 and 2024, indicating strong valuation momentum. Truck Camper average
retail values were softer in Q1 2026 with valuations lower than Q1 2025 and slightly
higher than Q1 2024.

Class A and Class C values were both lower in Q1 2026 year over year. Class A
values were in line with Q1 2024 whereas Class C values were 19% higher than Q1
2024.

Lower priced used RV's, especially travel trailers, continued to sell well in Q1.

Gas and diesel prices will represent an increasing threat to overall RV demand the
longer they stay elevated.

JD Power Specialty Vehicles

JD Power is the largest publisher of the most market-reflective vehicle pricing and information
available for new and used cars, classic cars, motorcycles, boats, RVs and manufactured homes,
offers in-depth shopping and research tools including a broad range of data, products and service
and informational articles as well as tips and advice. J.D. Power also produces electronic products,
mobile applications, raw data, web services, web-syndicated products and print guidebooks.
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Interested In

more For more information about our valuation products
including CONNECT web values, the MarketValues
app, APl products, and print editions, please visit
jdpower.com, call 800-544-6232, or e-mail

\

/ 0 .
valuationsupport@jdpa.com.
F
4# =
4 —
) \ Y
) l Disclaimer
= JD Power makes no representations about future performance or results based on the
data and the contents available in this report (“Market Insights”). Market Insights is

provided for informational purposes only and is provided AS IS without warranty or
guarantee of any kind. By accessing Market Insights via email or the jdpower.com
website, you agree not to reprint, reproduce, or distribute Market Insights without the
express written permission of JD Power.
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