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Segment Views by User Type

Consumer interest was strong across Motorcycle, Side-by-Side, Utility ATV, and Snowmobile segments in
Q2. Dealer views were strongest in the Touring and Cruiser motorcycle segments.
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Year-Over-Year Change in Views

Manufacturer traffic was largely stable in the first half of the year, with Harley-Davidson cruisers showing a mild
decline in traffic share.

Cruisers Sportbhikes
Manufacturer _— F&l Manufacturer _— F&l
Harley-Davidson v 2% & 1% w 5% Kawasaki & 1% & 1% & 2%
Honda = 0% = 0% & 1% Yamaha ¥ 1% w 2% ¥ 1%
Indian Motorcycle & 2% = 0% & 2% Suzuki v 1% = 0% v 1%
Kawasaki v 1% v 1% = 0% Honda v 1% v 1% = 0%
Yamaha v 1% = 0% = 0% Ducati = 0% & 1% v 1%
Triumph A 1% = 0% & 1% BMW A 1% A 1% A 1%
Suzuki v 1% = 0% = 0% KTM = 0% = 0% = 0%
Victory Motorcycles = 0% = 0% = 0% Triumph = 0% = 0% = 0%
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Year-Over-Year Change in Views

Can-Am was the standout in both the Utility and Sport ATV segments in Q2, particularly among Consumers and
F&I professionals.

Utility ATVs Sport ATVs
Manufacturer _— F&l Manufacturer _— F&l
Polaris v 1% = 0% ¥ 7% Yamaha 2% & 1% v 1%
Can-Am & 8% A 1% & 7% Can-Am & 8% & 4% & 8%
Honda ¥ 3% v 1% & 4% Polaris v 3% v 1% v 1%
Yamaha v 1% = 0% v 2% CFMOTO A 1% v 3% & 1%
Suzuki = 0% = 0% v 1% Honda ¥ 3% ¥ 1% v 2%
Kawasaki ¥ 1% = 0% ¥ 1% Kawasaki = 0% = 0% 2%
CFMoto & 2% & 1% & 1% Suzuki v 2% = 0% v 2%
Arctic Cat v 2% v 1% v 1% Arctic Cat = 0% = 0% = 0%
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Average Retail Value by Category-Last 10 Model Years

Cruisers and Sportbikes saw a healthy seasonal bump in pricing in the first half of 2026, and both
segments are bringing notably higher values than the previous two years.

Cruisers Sportbikes
11,500 14,000
$1, =\/alues in 2024 Values in 2025  ===V/alues in 2026 $14, =\/alues in 2024 Values in 2025  ===Values in 2026
$13,500
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$10,500 $12,500
$10,000 $12,000
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$9,000 /‘ $10,500 /
$10,000
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$8,000 JAN- MAR- MAY- JUL- SEP- NOV- $9,000 JAN- MAR- MAY- JUL- SEP- NOV-
FEB APR JUN AUG OCT DEC FEB APR JUN AUG OCT DEC
=\/alues in 2024 $8,787 $9,262 $9,205 $9,007 $8,690 $8,413 =\/alues in 2024 $9,972 $10,600 $11,023 $11,162 $11,213 $11,115
Values in 2025 $8,589 $8,850 $9,436 $9,355 $9,332 $8,897 Values in 2025 $11,429 $11,678 $12,251 $12,385 $12,190 $11,629
==\/alues in 2026 $9,456 $10,187 $10,810 ==\/alues in 2026 $11,802 $12,607 $13,303
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Average Retail Value by Category-Last 10 Model Years

Utility and Sport Side-by-Sides continued to gain value in Q2, in contrast to the flat pricing of the same

period of 2025 and 2024.

Utility Side by Sides
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==\/alues in 2024 $10,219 $11,207 $11,225 $10,850 $10,463 $10,197
Values in 2025 $10,090 $10,563 $10,995 $10,832 $11,032 $10,688
—=\alues in 2026 $11,049 $12,366 $13,014

JDPOWER

Sport Side by Sides
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JAN- MAR- MAY- JUL- SEP- NOV-
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==\/alues in 2024 $13,726 $15,080 $14,995 $14,398 $13,929 $13,486
Values in 2025 $13,328 $14,340 $14,994 $14,568 $14,144 $13,642
—=\/alues in 2026 $13,826 $15,470 $16,296
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Powersports Values vs. Traffic

Consumer views slowed in Q2 in both the Cruiser and Sportbike segments. Cruisers are seeing less traffic
than last year.
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Powersports Values vs. Traffic

Consumer views of Utility and Sport Side-by-Sides decreased in Q2, with the Utility SxS segment running
behind 2025.
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Views by Region
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Economic Data

Unemployment and Labor Participation
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Bureau of Labor Statistics (BLS) (www.bea.gov)
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= Despite maintaining the largest audience, cruisers and touring motorcycles
experienced declining viewership, while sportbikes and side-by-side vehicles gained
momentum.

= Consumer interestin cruisers remains centered on Harley-Davidson, but emerging
gains from Indian and Triumph suggest a gradual shift in shopper consideration.

= Kawasaki retains its dominance in sportbikes with sustained growth in viewership,
while BMW is generating increasing attention and showing one of the strongest
upward trends among competitors.

= Consumer and B2B interestin Can-Am increased significantly within the Utility ATV
and Sport ATV segments, where the brand now ranks second in viewership in both
markets.

= Average retail values across all four segments continued to rise heading into the
peak selling season, remaining well above 2024 and 2025 levels.

= Consumer spending on recreational goods and vehicles continues to rise steadily,
demonstrating resilience despite a sluggish economic environment.

L
®

JD Power Specialty Vehicles

JD Power is the largest publisher of the most market-reflective vehicle pricing and information
available for new and used cars, classic cars, motorcycles, boats, RVs and manufactured
homes, offers in-depth shopping and research tools including a broad range of data, products
and service and informational articles as well as tips and advice. JD Power also produces
electronic products, mobile applications, raw data, web services, web-syndicated products
and print guidebooks.
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For more information about our valuation products
including CONNECT web values, the MarketValues
app, APl products, and print editions, please visit
jdpower.com, call 800-544-6232, or e-mail
valuationsupport@jdpa.com.
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ry 7 JD Power makes no representations about future performance or results based on the

data and the contents available in this report (“Market Insights”). Market Insights is
provided for informational purposes only and is provided AS IS without warranty or
guarantee of any kind. By accessing Market Insights via email or the jdpower.com
website, you agree not to reprint, reproduce, or distribute Market Insights without the
express written permission of JD Power.
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