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Segment Views by User Type
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Consumer, Dealer, and F&I interest was strong in the Cruiser segment, indicating strong market activity. 
However, views were down mildly compared to last year.

Model Type Consumer Dealers F&I

Cruisers -2% -2% -3%

Touring -2% -1% 1%

Sportbikes 1% 0% 2%

3 Wheel Cycle 0% 0% 0%

Sport Side by Sides 1% 1% 2%

Utility Side by Sides 1% 1% 2%

Sport ATV -1% 0% -2%

Utility ATV -2% 0% 0%

Snowmobiles 2% 1% -3%

Road/Trail 1% 0% 0%

Moto Cross 0% 0% 0%

2025 Q3 to 2026 Q3 Change in Share of Views



Year-Over-Year Change in Views
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Manufacturer traffic showed minimal movement in Q3. In the Cruiser segment, Indian showed mild year-over-
year growth. In the Sportbike segment, Kawasaki moved upward.

Manufacturer Consumer Dealers F&I

Harley-Davidson -2% 1% -2%

Honda 1% 0% 1%

Indian Motorcycle 2% 1% 2%

Kawasaki 0% -1% -1%

Yamaha 0% 0% 0%

Triumph 1% 0% 0%

Suzuki -1% 0% 0%

Victory Motorcycles 0% 0% 0%

Cruisers

Manufacturer Consumer Dealers F&I

Kawasaki 1% 2% 2%

Yamaha 0% -1% 0%

Suzuki -1% 0% -1%

Honda -1% -1% 0%

Ducati 0% 0% -1%

BMW 1% 1% 1%

KTM 0% 0% 0%

Triumph 0% 0% 0%

Sportbikes



Year-Over-Year Change in Views
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Consumers, Dealers, and F&I professionals continue to show increased interest in Can-Am ATV's, in both the 
Utility and Sport segments. 

Manufacturer Consumer Dealers F&I

Polaris -1% 0% -3%

Can-Am 6% 2% 4%

Honda -2% -2% 3%

Yamaha -1% -1% -2%

Suzuki 0% 0% -2%

Kawasaki -1% 0% -1%

CFMoto 2% 1% 2%

Arctic Cat -1% -1% -2%

Utility ATVs

Manufacturer Consumer Dealers F&I

Yamaha -1% 1% 1%

Can-Am 6% 4% 6%

Polaris -2% -1% -2%

CFMOTO 1% -3% 1%

Honda -2% -1% -2%

Kawasaki 0% 0% -2%

Suzuki -2% 0% -3%

Arctic Cat 0% 0% 0%

Sport ATVs



Average Retail Value by Category – Last 10 Model Years
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Cruisers and Sportbikes are bringing notably higher values than the previous two years. Cruiser values are 
9.4% higher than last year, and Sportbikes are 8.0% higher.

Cruisers Sportbikes



Average Retail Value by Category – Last 10 Model Years
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Values for Utility and Sport Side-by-Sides are running substantially higher than last year. The Utility 
segment is up 17.0%, and Sport is up 16.7%.

Utility Side by Sides Sport Side by Sides



Powersports Values vs. Traffic
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Motorcycle traffic views are following typical seasonal patterns in 2026.

Cruisers Sportbikes



Powersports Values vs. Traffic
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Traffic views for Utility Side-by-Sides have been consistently high all year, reflecting the wide variety of 
applications for that segment.

Utility SxS Sport SxS



Views by Region
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Touring

Cruiser

Sportbike

ATVs and Side by Sides



Economic Data
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Unemployment and Labor Participation Consumer Spending on Recreational Goods and Vehicles

Source: “Real Personal Consumption Expenditures by Major Type of Product” (index)

Bureau of Labor Statistics (BLS) (www.bea.gov)
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Key 
Takeaways

▪ An oversupply of SxS inventory is putting dealers in a difficult spot, forcing them to 
navigate increased competition and elevated inventory levels.

▪ On the other hand, demand for cab-equipped models remains strong, particularly 
those with HVAC systems, as buyers continue to prioritize comfort and all-season 
usability despite the higher price point.

▪ Ongoing economic pressures are steering buyers toward more affordable, entry-
level units, while premium cruiser and touring units face resistance due to their 
higher price points.

▪ Dealer interest remains concentrated in newer model years, with 2022-2025 units 
generating the most attention. The 2024 model year leads the market, while 
engagement drops off noticeably for 2021 and older models.

JD Power Specialty Vehicles

JD Power is the largest publisher of the most market-reflective vehicle pricing and information 
available for new and used cars, classic cars, motorcycles, boats, RVs and manufactured 
homes, offers in-depth shopping and research tools including a broad range of data, products 
and service and informational articles as well as tips and advice. JD Power also produces 
electronic products, mobile applications, raw data, web services, web-syndicated products 
and print guidebooks.
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Interested in 
more 
information?

For more information about our valuation products 
including CONNECT web values, the MarketValues 
app, API products, and print editions, please visit 
jdpower.com, call 800-544-6232, or e-mail 
valuationsupport@jdpa.com.

Disclaimer

JD Power makes no representations about future performance or results based on the 
data and the contents available in this report (“Market Insights”). Market Insights is 
provided for informational purposes only and is provided AS IS without warranty or 
guarantee of any kind. By accessing Market Insights via email or the jdpower.com 
website, you agree not to reprint, reproduce, or distribute Market Insights without the 
express written permission of JD Power.
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